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'(%)*+-(#"%&,*+& *-&."%!&$"$& | Georgian American University (GAU)

/&0-"!&! !,1+( | Business School
/&0-"!&! (2#&-&!$%&%"/&! !(/(,(+(.%1 3%14%(#( (&-4+&!*%"-1.(-&) | Business Administration Bachelors Program (English) 

,*%&,*+*#&

5 &!$1%&( / History

17 /&0-"! &-4+&!*%& IV / English for Business IV
18 /&0-"! ,1#*-&,(5&&!  6"!(.(+& / Business Communications

15 !(!%*+& #()"#($&,( / Finite Mathematics

16 #"-"7"%*+& 8(%7)(9%&58.&!( 2( ,1-$%1+&! !(:*;.+"/& / 
Managerial Accounting and Control

13 ,1%31%(5&"/&! :&-(-!"/&! !(:*;.+"/& I / Corporate Finance I
14 #(%,"$&-4&! 3%&-5&3"/& / Marketing Managenet

10 !$($&!$&,( /&0-"!&!().&! / Applied Statistics
11 /*9(+$%*+& (9%&58.&! !(:*;.+"/& / Financial Accounting
12 /&0-"! &-4+&!*%& III / English for Business III

7 ,1#3&*$"%*+& *-(%"/& II / Computer Skills II
8 #(,%1",1-1#&,&! 3%&-5&3"/& / Macroeconomics
9 014(2& :&-(-!"/& / General Finance

3 #&,%1",1-1#&,&! 3%&-5&3"/& / Microeconomics
4 4(#1<"-"/&)& #()"#($&,( / Applied Calculus

6 /&0-"! &-4+&!*%& II / English for Business II

,%"2&$"/& / Credits

1 /&0-"! &-4+&!*%& I / English for Business I
2 ,1#3&*$"%*+& *-(%"/& I / Computer Skills I

3 ,*%!&/Year 4 ,*%!&/Year !*
+

/Total:

N !(4(-& / Course

1 ,*%!&/Year 2 ,*%!&/Year
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/&0-"! !(#(%)(+& / Business Law39

51 :&-(-!*%& ('$&."/&! :(!4().+&! 3%&-5&3"/& / Valuation of Financial 
52 :&-(-!*%& /(0%"/& 2( &-!$&$*$"/& / Financial Markets and Institutions
53 :&'!&%"/*+& 6"#1!(.+"/&! :&-(-!*%& ('$&."/& / Fixed Income Securities

50 '1*=&-4&! #"-"7#"-$&! 6"!(.(+& / Introduction to Coaching Management
49 #1+(3(%(,"/(-& - 6"!(.(+& / Negotiations

27 /&0-"! #12"+&%"/( II / Business Modeling II
28 7(-!(9& 581.%"/&! >"!& / Healthy Lifestyle

,1-5"-$%(5&( / Concentration
BBA #(%,"$&-4& / Marketing

BBA #"-"7#"-$& / Management

48 /&0-"! 3%14-10&%"/&! !(:*;.+"/& / Business Forecasting

BBA :&-(-!"/& / Finance

45 &-1.(5&*%& 2( ,%"($&*+& #"-"7#"-$& / Managing Creativity and 
46 !$($&!$&,*%& 3(,"$& – MS Excel / MS Excel - Statistical Package
47 /&0-"! !(#(%)(+& / Business Law

42 +&2"%1/( / Leadership Skills

43 (2(#&(-*%& %"!*%!"/&! #"-"7#"-$&! 6"!(.(+& /  Introduction to Human 
Resource Management

44 #">(%#"1/&! !(:*;.+"/& / Entrepreneurial Management

41 3%1"'$"/&! #"-"7#"-$& / Project Management

37 !(014(21"/(!)(- *%)&"%)1/&! !(:*;.+"/& / Public Relations

40 5&:%*+& #(%,"$&-4& / Digital Marketing

34 !$($&!$&,*%& 3(,"$& – MS Excel / MS Excel - Statistical Package
35 3%1"'$"/&! #"-"7#"-$& / Project Management
36 /&0-"! 3%14-10&%"/&! !(:*;.+"/& / Business Forecasting

32 4(<&2."/&! #(%).&! !(:*;.+"/& / Sales Management

38 3%12*'$&!( 2( !(.(?%1 -&6-&! #(%).( / Product & Brand Management

33 #1#8#(%"/+&! '5".&! !(:*;.+"/& / Consumer Behavior

31 #(%,"$&-4*+& ,.+".&! !(:*;.+"/& / Marketing Research

30 8(%&!8&! #"-"7#"-$& / Quality Management

26 !("%)(61%&!1 /&0-"!&! !(:*;.+"/& / International Business

29 ,1-,*%"-5&&! (-(+&0& / Competitive Analysis

24 1%4(-&0(5&*+& '5".&! 3%&-5&3"/& / Organizational Behavior
25 /&0-"! #12"+&%"/( I / Business Modeling I

23 !&!$"#"/&!( 2( 13"%(5&"/&! #"-"7#"-$&! !(:*;.+"/& / Systems & 
Operations Management

21 &-:1%#(5&*+& $"'-1+14&"/& / Info Technology
22 !$%($"4&*+& #"-"7#"-$&! !(:*;.+"/& / Strategic Management

19 ,1%31%(5&"/&! :&-(-!"/&! !(:*;.+"/& II / Corporate Finance II
20 #"-"7#"-$&! 3%&-5&3"/& / Principles of Management
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/&0-"! 3%14-10&%"/&! !(:*;.+"/& / Business Forecasting58
57 :&-(-!*%& %"31%$&-4& & (-(+&0& / Financial Reporting & Analysis

59 /&0-"! !(#(%)(+& / Business Law
60 :&-(-!*%& #12"+&%"/&! !(:*;.+"/& / Introduction to Financial Modeling

54 3%1"'$"/&! #"-"7#"-$& – 6"!(.(+& / Project Management
55 !$($&!$&,*%& 3(,"$& – MS Excel / MS Excel - Statistical Package

56 >(%#1"/*+& :&-(-!*%& &-!$%*#"-$"/&! /(0%"/&! #&#18&+.( / 
Derivatives Markets

7(#& / Total:


